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Introduction 

With the exponential growth of the popularity of the Web – the primary instrument using the 

Internet – an increasingly profitable activity began to be used by a growing number of 

companies: electronic advertising and marketing, instruments that offer tremendous opportunities 

at minimal cost . 

With more than billion of users worldwide and a big growth rate in the number of users per 

month, marketing on the Internet is much easier than the traditional methods. Taking into 

account that a typical marketing campaign causes a response rate of at least 2%, theoretically 

gives a huge number of answers on the Internet. 

Increasingly more businesses – from all sectors – are beginning to realize the enormous potential 

of the new medium of electronic communication, the Internet. To have access to an audience of 

several million of “fans” – and potential customers – the major television networks offer tens or 

hundreds of thousands of dollars for commercials 30 seconds to reach such audiences. Only 

giants like IBM, Coca Cola or Ford could afford million dollar advertising campaigns. But 

through the Internet, any company can ensure a continuous presence 24 hours a day, 365 days a 

year, for prices incomparably lower. In addition, this permanent presence, the company provides 

service support and continuous information quickly and effectively to customers. 

Marketing or advertising? 

There is an essential difference between marketing and advertising concepts. There is no free 

Internet advertising. True, many sites (especially the most popular search engines) sell space in 

their pages which show firms commercials. But they can not compare with commercials on TV 

or radio. In fact, initial ethics even condemns the use of Internet for commercial messages. The 

primary purpose of the Internet is information sharing. 



 

This is the main objective of Internet users … and this is the way in which you attract 

prospective customers. This exchange of information involves the following mechanism: 

*** User needs, which will seek to inform the Internet the same way as looking for a TV 

program appropriate to their needs of the moment, looking from channel to channel to find a 

particular show that they keep their attention; 

*** Your wish to be found, assuming a specific strategy; 

*** Your offers of products, services and information that must match the user’s needs for it to 

turn into customers. 

The key to success in online promotion 

A general finding that emerges from the experience of the companies already activating on 

Internet: to be successful in online market, this advertising must be taken into account, if not 

appreciated. Web population grows rapidly every month and the rate of increase in the number of 

available documents is even higher, making it impossible to ” discover ” an isolated page. A very 

big help is a link to the so-called ” search engines ” – indexes and huge database containing 



billions of URLs. These indexes, becoming more and more comprehensive, include specialized 

categories, and there are indexes specifically dedicated to business . 

 

Just like the websites, these indexes are divided into two categories: free and commercial. 

Usually, the basic rule is that non -profit pages (informational pages, resource lists , etc.) – and 

such websites – are included for free in general indexes, that uses “search bots” to automatically 

index largest possible number of sites. On the other hand, commercial resources – websites 

commercial enterprises – are generally listed in the commercial indexes that offer their services 

for not negligible payments. 

Another method is the rental of advertising space on a popular website, with high traffic. As 

television networks charge proportional to the number of viewers of a program, so rates for a 

“banner” advertising – which points to the company’s website that rent advertising – depend on 

the traffic on the site. 

To be bound to such a service provides important visibility to commercial companies, without 

which their presence on the Web would remain ineffective. Unfortunately one or more 

connections are by no means sufficient . Extremely important emphasis should be placed on the 

construction and design of advertising pages, requiring much attention, good taste and style. 

However, a great graphic design can not by itself to guarantee the success of a website. A good 

content associated with a good graphic design complement together, ensuring the success of a 

Web page. 



Failures and solutions in web design 

Signs of an unsuccessful site are clearly identified. Briefly, here are some characteristics of a 

doomed page: a page with a reasonable design (somewhere around the average), but the 

administrators have not tried to index the website at any major search engine or directory, or on 

no popular page with high traffic, so no one can visit it being unknown, hidden. They are the so-

called “invisible websites.” 

 

Another category is the “dead site“. It is a site remained unvisited for quite a while, which was 

not brought up to date regularly. On a site such thing never happens, no changes or additions. 

Not far from such a site is a site where visitor sends an e-mail, hoping for a contact, an 

information, a help, but receives no response (“stray site“). It is obvious that such a move will 

lead visitors may not return soon. 

Another danger is the use of huge graphs (complete pages whose textual content is displayed 

graphically, for example) that take too long to load (“tree sites“). Also there are “ad-hoc sites” 

that use inadequate equipment with a very slow connection, it will be quickly ignored by visitors 

looking for more rapid and convenience information. 

Solutions 

A good solution to avoid such problems is, a link to a reasonable speed. What is considered 

reasonable vary from one site to another, and especially from one country to another. 



Also, the reduction of (as much as possible) the size of the image. This involves a change of ratio 

between the image text size (if the image has also a textual content) and the physical size of the 

image, to prevent loss of readability. In the same vein, there are useful tools like gif tool – 

programs that allow “blending” (interlacing) GIF images. Thus, these images loads faster, since a 

weaker resolution for the visitor – although unable to see immediately all the details – to quickly 

make a general idea about the content of the image, and so may decide whether or not to 

continue charging the entire image. 

Finally, another type of pages that “does not work on sale” are those that are maintained by a 

small team, with inadequate material resources, the group is not integrated into the environment 

and culture of the company, and therefore fails to transmit the same perception, image or 

message. This mini-team fails to work in cooperation with other marketing services of the 

company, does not follow the same directions, and the advertisement has suffered. 

Content 

Design and management of a successful website is therefore not a trivial task. It is rather an 

activity to be coordinated, which can become expensive both in time and money. However 

results may far outweigh the investment. Particular attention should be given to how to combine 

the content information with graphics, without leaving the one hand, to the extent possible, the 

technical content. 

A large number of websites that have registered a strong success, however, have a modest and 

under-developed graphic and technical design, but brimming with informative, new, fresh and 

interesting content. Because the Internet key is: content, content, content. 

The goal of web marketing 

Once you have decided on the information and services that you offer on the Internet, you need 

to set some goals. These are: 

• Promoting and maintaining company reputation 

• Create a certain image of the company 

• Generating traffic to direct sales 

• Collection of database and e-mail lists and then used in the marketing process 

• Directing certain trends 

• Direct sale of goods and services. 

The e-marketing concept 

So, what is e-marketing? Electronic Marketing. Including all marketing methods that can be 

adapted to an on-line business. Such business will be promoted using specific means: e-mail, link 

exchange, contests, submission to search engines, use of an autoresponder, publishing a 

newsletter, participating in discussion groups, etc.. The beginning of any business is to set up a 

promotional plan. Here is a sample plan in 7 Steps to Success on the Internet: 



1. Decide what you sell: products or services. The product of the future: information 

2. How will you advertise? What words do you use in commercials? Free, how, you, 

money, secret. 

3. Where will you advertise: electronic publications, web sites, off-line? 

4. Do you use automation? 

5. How will you create your own website? 

6. How will you promote your site? 

7. In what will you become an expert? 

 

Why is the Internet likened to an iceberg? Because most of the information is hidden, only a 

small percentage of sites are cataloged by “search engines” as a study conducted by Dr. Steve 

Lawrence and Dr. C.Lee Giles for NEC Research Institute. Commercial sites are those that have 

invaded cyberspace, holding 83% of the page, followed by sites that have scientific and 

educational content. 

What will be your place of business? The use of e-marketing will decide. 

……………………………………. 
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With the exponential growth of the popularity of the Web – the primary instrument using the 

Internet – an increasingly profitable activity began to be used by a growing number of 



companies: electronic advertising and marketing, instruments that offer tremendous opportunities 

at minimal cost . 

With more than billion of users worldwide and a big growth rate in the number of users per 

month, marketing on the Internet is much easier than the traditional methods. Taking into 

account that a typical marketing campaign causes a response rate of at least 2%, theoretically 

gives a huge number of answers on the Internet. 

What do you expect from Internet Marketing? If you have the patience to deepen understanding 

of your products and services, and you will design and implement a detailed and valid marketing 

plan, you can relatively easily to achieve any goal you propose. Perhaps this will not bring 

immediate material gain, but you will easily notice that you have already created a reputation 

among clients and competitors, and have been known your offers, at a price much lower than the 

classic approaches. 

In short: you have to give valuable information in an attractive framework... change its content as 

often as possible ... spread them using the many resources offered by the Internet ... and use them 

in such a way as to facilitate client activity... being sure that you are on your way to SUCCESS! 

MultiMedia Publishing House https://www.setthings.com/en/e-books/marketing-small-business/ 

- Digital: EPUB (ISBN 978-606-033-089-9), Kindle (ISBN 978-606-033-091-2), PDF (ISBN 

978-606-033-090-5) 

Publication Date: August 8, 2014  

Amazon (Print, Kindle) https://www.amazon.com/dp/1505272661/  

Smashwords (EPUB): https://www.smashwords.com/books/view/455960 

Google (EPUB, PDF): https://books.google.ro/books?id=fhFiCAAAQBAJ 

eMag (PDF, EPUB, Kindle) https://www.emag.ro/marketing-pentru-afaceri-online-nicolae-

sfetcu-pdf-pben022p/pd/DYWJ94BBM/  

Facebook: https://www.facebook.com/HowTo.Marketing.SmallBusiness/  

YouTube: https://www.youtube.com/watch?v=O7PtTFA5TPs  

About the author 

Nicolae Sfetcu 

Owner and manager with MultiMedia SRL and MultiMedia Publishing House. 

Project Coordinator for European Teleworking Development Romania (ETD) 

Member of Rotary Club Bucuresti Atheneum 

https://www.setthings.com/en/e-books/marketing-small-business/
https://www.amazon.com/dp/1505272661/
https://www.smashwords.com/books/view/455960
https://books.google.ro/books?id=fhFiCAAAQBAJ
https://www.emag.ro/marketing-pentru-afaceri-online-nicolae-sfetcu-pdf-pben022p/pd/DYWJ94BBM/
https://www.emag.ro/marketing-pentru-afaceri-online-nicolae-sfetcu-pdf-pben022p/pd/DYWJ94BBM/
https://www.facebook.com/HowTo.Marketing.SmallBusiness/
https://www.youtube.com/watch?v=O7PtTFA5TPs


Cofounder and ex-president of the Mehedinti Branch of Romanian Association for Electronic Industry 

and Software 

Initiator, cofounder and president of Romanian Association for Telework and Teleactivities 

Member of Internet Society 

Initiator, cofounder and ex-president of Romanian Teleworking Society 

Cofounder and ex-president of the Mehedinti Branch of the General Association of Engineers in 

Romania 

Bachelor of Science in Nuclear Physics. Master of Philosophy. 

Contact 

Email: nicolae@sfetcu.com  

WhatsApp: +40745526896 

Online Media: https://www.setthings.com/  

Facebook/Messenger: https://www.facebook.com/nicolae.sfetcu 

Twitter: http://twitter.com/nicolae 

LinkedIn: http://www.linkedin.com/in/nicolaesfetcu  

YouTube: https://www.youtube.com/c/NicolaeSfetcu 

Other books 

Other books written or translated by the same author: 

• A treia lege a lui Darwin - O parodie reală a societăţii actuale (RO) 
• Ghid Marketing pe Internet (RO) 
• Bridge Bidding - Standard American Yellow Card (EN) 
• Telelucru (Telework) (RO) 
• Harta politică - Dicţionar explicativ (RO) 
• Beginner's Guide for Cybercrime Investigators (EN) 
• How to... Marketing for Small Business (EN) 
• London: Business, Travel, Culture (EN) 
• Fizica simplificată (RO) 
• Ghid jocuri de noroc - Casino, Poker, Pariuri (RO) 
• Ghid Rotary International - Cluburi Rotary (RO) 
• Proiectarea, dezvoltarea şi întreţinerea siturilor web (RO) 
• Facebook pentru afaceri şi utilizatori (RO) 
• Întreţinerea şi repararea calculatoarelor (RO) 
• Corupţie - Globalizare - Neocolonialism (RO) 

mailto:nicolae@sfetcu.com
https://www.setthings.com/
https://www.facebook.com/nicolae.sfetcu
http://twitter.com/nicolae
http://www.linkedin.com/in/nicolaesfetcu
https://www.youtube.com/c/NicolaeSfetcu


• Traducere şi traducători (RO) 
• Small Business Management for Online Business - Web Development, Internet Marketing, Social 

Networks (EN) 
• Sănătate, frumuseţe, metode de slăbire (RO) 
• Ghidul autorului de cărţi electronice (RO) 
• Editing and Publishing e-Books (EN) 
• Pseudoştiinţă? Dincolo de noi... (RO) 
• European Union Flags - Children's Coloring Book (EN) 
• Totul despre cafea - Cultivare, preparare, reţete, aspecte culturale (RO) 
• Easter Celebration (EN) 
• Steagurile Uniunii Europene - Carte de colorat pentru copii (RO) 
• Paşti (Paşte) - Cea mai importantă sărbătoare creştină (RO) 
• Moartea - Aspecte psihologice, ştiinţifice, religioase, culturale şi filozofice (RO) 
• Promovarea afacerilor prin campanii de marketing online (RO) 
• How to Translate - English Translation Guide in European Union (EN) 
• ABC Petits Contes (Short Stories) (FR-EN), par Jules Lemaître 
• Short WordPress Guide for Beginners (EN) 
• ABC Short Stories - Children Book (EN), by Jules Lemaître 
• Procesul (RO), de Franz Kafka 
• Fables et légendes du Japon (Fables and Legends from Japan) (FR-EN), par Claudius Ferrand 
• Ghid WordPress pentru începători (RO) 
• Fables and Legends from Japan (EN), by Claudius Ferrand 
• Ghid Facebook pentru utilizatori (RO) 
• Arsène Lupin, gentleman-cambrioleur (Arsene Lupin, The Gentleman Burglar) (FR-EN), par 

Maurice Leblanc 
• How to SELL (eCommerce) - Marketing and Internet Marketing Strategies (EN) 
• Arsène Lupin, The Gentleman Burglar (EN), by Maurice Leblanc 
• Bucharest Tourist Guide (Ghid turistic București) (EN-RO) 
• Ghid turistic București (RO) 
• Ghid WordPress pentru dezvoltatori (RO) 
• French Riviera Tourist Guide (Guide touristique Côte d'Azur) (EN-FR) 
• Guide touristique Côte d'Azur (FR) 
• Ghid pagini Facebook - Campanii de promovare pe Facebook (RO) 
• Management, analize, planuri și strategii de afaceri (RO) 
• Guide marketing Internet pour les débutants (FR) 
• Gambling games - Casino games (EN) 
• Death - Cultural, philosophical and religious aspects (EN) 
• Indian Fairy Tales (Contes de fées indiens) (EN-FR), by Joseph Jacobs 
• Contes de fées indiens (FR), par Joseph Jacobs 
• Istoria timpurie a cafelei (RO) 
• Londres: Affaires, Voyager, Culture (London: Business, Travel, Culture) (FR-EN) 
• Cunoaștere și Informații (RO) 
• Poker Games Guide - Texas Hold 'em Poker (EN) 
• Gaming Guide - Gambling in Europe (EN) 
• Crăciunul - Obiceiuri și tradiții (RO) 
• Christmas Holidays (EN) 
• Introducere în Astrologie (RO) 
• Psihologia mulțimilor (RO), de Gustave Le Bon 



• Anthologie des meilleurs petits contes français (Anthology of the Best French Short Stories) (FR-
EN) 

• Anthology of the Best French Short Stories (EN) 
• Povestea a trei generații de fermieri (RO) 
• Web 2.0 / Social Media / Social Networks (EN) 
• The Book of Nature Myths (Le livre des mythes de la nature) (EN-FR), by Florence Holbrook 
• Le livre des mythes de la nature (FR), par Florence Holbrook 
• Misterul Stelelor Aurii - O aventură în Uniunea Europeană (RO) 
• Anthologie des meilleures petits contes françaises pour enfants (Anthology of the Best French 

Short Stories for Children) (FR-EN) 
• Anthology of the Best French Short Stories for Children (EN) 
• O nouă viață (RO) 
• A New Life (EN) 
• The Mystery of the Golden Stars - An adventure in the European Union (Misterul stelelor aurii - 

O aventură în Uniunea Europeană) (EN-RO) 
• ABC Petits Contes (Scurte povestiri) (FR-RO), par Jules Lemaître 
• The Mystery of the Golden Stars (Le mystère des étoiles d'or) - An adventure in the European 

Union (Une aventure dans l'Union européenne) (EN-FR) 
• ABC Scurte povestiri - Carte pentru copii (RO), de Jules Lemaitre 
• Le mystère des étoiles d'or - Une aventure dans l'Union européenne (FR) 
• Poezii din Titan Parc (RO) 
• Une nouvelle vie (FR) 
• Povestiri albastre (RO) 
• Candide - The best of all possible worlds (EN), by Voltaire 
• Șah - Ghid pentru începători (RO) 
• Le papier peint jaune (FR), par Charlotte Perkins Gilman 
• Blue Stories (EN) 
• Bridge - Sisteme și convenții de licitație (RO) 
• Retold Fairy Tales (Poveşti repovestite) (EN-RO), by Hans Christian Andersen 
• Poveşti repovestite (RO), de Hans Christian Andersen 
• Legea gravitației universale a lui Newton (RO) 
• Eugenia - Trecut, Prezent, Viitor (RO) 
• Teoria specială a relativității (RO) 
• Călătorii în timp (RO) 
• Teoria generală a relativității (RO) 
• Contes bleus (FR) 
• Sunetul fizicii - Acustica fenomenologică (RO) 
• Teoria relativității - Relativitatea specială și relativitatea generală (RO), de Albert Einstein 
• Fizica atomică și nucleară fenomenologică (RO) 
• Louvre Museum - Paintings (EN) 
• Materia: Solide, Lichide, Gaze, Plasma - Fenomenologie (RO) 
• Căldura - Termodinamica fenomenologică (RO) 
• Lumina - Optica fenomenologică (RO) 
• Poems from Titan Park (EN) 
• Mecanica fenomenologică (RO) 
• Solaris (Andrei Tarkovsky): Umanitatea dezumanizată (RO) 
• De la Big Bang la singularități și găuri negre (RO) 
• Schimbări climatice - Încălzirea globală (RO) 



• Electricitate și magnetism - Electromagnetism fenomenologic (RO) 
• Știința - Filosofia științei (RO) 
• La Platanie - Une aventure dans le monde à deux dimensions (FR) 
• Climate Change - Global Warming (EN) 
• Poèmes du Parc Titan (FR)  
• Mecanica cuantică fenomenologică (RO) 
• Isaac Newton despre acțiunea la distanță în gravitație - Cu sau fără Dumnezeu? (RO) 
• The singularities as ontological limits of the general relativity (EN) 
• Distincția dintre falsificare și respingere în problema demarcației la Karl Popper (RO) 
• Buclele cauzale în călătoria în timp (RO) 
• Epistemologia serviciilor de informaţii (RO) 
• Evoluția și etica eugeniei (RO) 
• Filosofia tehnologiei blockchain - Ontologii (RO) 
• Imre Lakatos: Euristica și toleranța metodologică (RO) 
• Controversa dintre Isaac Newton și Robert Hooke despre prioritatea în legea gravitației (RO) 
• Singularitățile ca limite ontologice ale relativității generale (RO) 
• Filmul Solaris, regia Andrei Tarkovsky – Aspecte psihologice și filosofice (RO 
• Tehnologia Blockchain - Bitcoin (RO) 
• Fizica fenomenologică - Compendiu - Volumul 1 + 2 (RO) 
• Causal Loops in Time Travel (EN) 
• Chinese Fables and Folk Stories (Fables et histoires populaire chinoises), by (par) Mary Hayes 

Davis, Chow-Leung (EN-FR) 
• Isaac Newton on the action at a distance in gravity: With or without God? (EN) 
• Isaac Newton vs Robert Hooke sur la loi de la gravitation universelle (FR) 
• Epistemology of Intelligence Agencies (EN) 
• The distinction between falsification and refutation in the demarcation problem of Karl Popper 

(EN) 
• Isaac Newton vs. Robert Hooke on the law of universal gravitation (EN) 
• Evolution and Ethics of Eugenics (EN) 
• Solaris, directed by Andrei Tarkovsky - Psychological and philosophical aspects (EN) 
• La philosophie de la technologie blockchain - Ontologies (FR) 
• Philosophy of Blockchain Technology - Ontologies (EN) 
• Isaac Newton sur l'action à distance en gravitation : Avec ou sans Dieu ? (FR) 
• Imre Lakatos: L'heuristique et la tolérance méthodologique (FR) 
• Épistémologie des services de renseignement (FR) 
• Boucles causales dans le voyage dans le temps (FR) 
• Le film Solaris, réalisé par Andrei Tarkovski - Aspects psychologiques et philosophiques (FR) 
• Les singularités comme limites ontologiques de la relativité générale (FR) 
• Etica Big Data în cercetare (RO) 
• Teorii cauzale ale referinței pentru nume proprii (RO) 
• La distinction entre falsification et rejet dans le problème de la démarcation de Karl Popper (FR) 
• Epistemologia gravitației experimentale – Raționalitatea științifică (RO) 
• The Adventures of a Red Ant, by Henri de la Blanchère (EN) 
• Big Data (RO) 
• Tapetul galben, de Charlotte Perkins Gilman (RO) 
• Evolution et éthique de l'eugénisme (FR) 
• Imre Lakatos: Methodological Tolerance and Heuristic (EN) 
• Gravitația (RO) 



• Filosofia contează - Prezentări și recenzii (RO) 
• Les aventures d'une fourmi rouge (The adventures of a red ant), par (by) Henri de la Blanchère 

(FR-EN) 
• Big Data Ethics in Research (EN) 
• Înțeles, sens și referință în filosofia limbajului și logica filosofică (RO) 
• Epistemology of experimental gravity - Scientific rationality (EN) 
• Fables et histoires populaires chinoises, par Mary Hayes Davis, Chow-Leung (FR) 
• Causal Theories of Reference for Proper Names (EN) 
• Last Thoughts, by Henri Poincaré (EN) 
• Memories of a Sparrow, by Henri de la Blanchère (EN) 
• Les mémoires d'un Pierrot (Memories of a Sparrow), by Henri de la Blanchère (FR-EN) 
• De ce (nu) suntem fericiți? (RO) 
• Excel - Ghid pentru începători (RO) 
• PowerPoint - Ghid pentru începători (RO) 
• Epistémologie de la gravité expérimentale - Rationalité scientifique (FR) 
• L’éthique des mégadonnées (Big Data) en recherche (FR) 
• Théories causales de la référence pour les noms propres (FR) 
• Emoțiile și inteligența emoțională în organizații (RO) 
• Inteligența emoțională (RO) 
• Emotions and Emotional Intelligence in Organizations (EN) 

Publishing House 

MultiMedia Publishing 

web design, e-commerce and other web applications * internet marketing, SEO, online advertising, 

branding * software localization, English - Romanian - French translation * articles, desktop publishing, 

secretarial services * powerpoint, word and pdf presentation, image, audio and video editing * book and 

e-book conversion, editing and publishing , isbn 

Email: office@multimedia.com.ro  

MultiMedia: http://www.multimedia.com.ro/  

MultiMedia Publishing House: https://www.setthings.com/publishing 

Facebook: https://www.facebook.com/multimedia.srl/ 

Twitter: http://twitter.com/multimedia  

LinkedIn: https://www.linkedin.com/company/multimedia-srl/  

 

mailto:office@multimedia.com.ro
http://www.multimedia.com.ro/
https://www.setthings.com/publishing
https://www.facebook.com/multimedia.srl/
http://twitter.com/multimedia
https://www.linkedin.com/company/multimedia-srl/

	How to... Marketing for Small Business
	Introduction
	Marketing or advertising?
	The key to success in online promotion
	Failures and solutions in web design
	Solutions
	Content
	The goal of web marketing

	The e-marketing concept

	Contents
	Book
	About the author
	Nicolae Sfetcu
	Contact

	Other books

	Publishing House
	MultiMedia Publishing


